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Customized Workshop

Jun Group Speaks Truth
Next generation online advertising group wants “fo talk turkey without turning chicken”.
Jun Group wants a companywide multi-media presentation on public speaking.
Toastmaster International 46 District Community Based Program Chair
Distinguished Toastmaster Jeffrey (dew cane) Duquesne, DTM
please compress fifteen (15) years of experience
into a simple one-hour interactive workshop, so that the audience walks away knowing
the presentation secrets of public speaking.
1. What are the basics people need to know to give a good presentation (the secrets)

Know your audience

How to prep

What format to present in
Posture/positioning

How to calm nerves
Annunciation and articulation
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2. Activity- practice what you learnt in groups

o Break into teams of 5 and each person does a 2 min presentation, which the small
group evaluates
o Groups can give feedback on presentations

3. Concluding remarks and presentation

o One person from each group gives a 3 minute presentation that entire audience
evaluates

Make the workshop interactive, so that everyone gets a chance to present

Adam Cohen-Aslatei Senior Director Marketing
Jun Group https//www .jungroup.com/
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Jun means truth.

Founded in 2005, the Jun Group mobile advertising platform is the honest, efficient way
to get millions of people to engage with video and brand content across devices.

Based in New York City with 300 employees nationwide,

Jun Group has offices in Chicago, Detroit, Seattle and Los Angeles.

The Jun Group focuses on distributing branded content in-app and on an opt-in basis.
The best known brands choose Jun Group

because everything Jun Group does is brand-safe, visible and transparent.
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